
IMMJMA - Exercise Worksheet 
Social Media Week for news gathering 
Map your issue - follow & monitor 
Social media can and should be used for all stages of journalism, from news gathering, to publishing & 
reporting to audience engagement. This exercise is designed to help you to start using social media for your  
own news gathering. Your tutor will run through the main points and you’ll complete the exercise and share 
some of the sources you have selected to follow and monitor in class.


Once you have a issue or story in mind Social Media will be one method to support your research and 
news gathering by creating a targeted data base to help you “MAP THE ISSUE” - mapping the issue 
means getting to know key people and organisations that provide quality perspectives and information 
about your chosen issue or story. (Contextual and story specific). You will use Social Media to follow and 
monitor selected sources, building up research and knowledge to inform your story. Over time you will build 
relationships with the “COMMUNITY” - people and organisations that you may call upon later for; 
‘background interviews’; support in finding sources; or as direct sources. Later still you’ll share your work 
with the community - they will be a part of your audience, and may help you spread your work further and 
wider. 


*Note: We are not experts in Chinese SM - but of course you should be tapping into those platforms too. 
Perhaps you can help us to make this information more comprehensive in the future and include tips for 
WeChat and Weibo - tell us your thoughts! 


SO WHICH KIND OF PEOPLE, ORGANISATIONS AND COMMUNITIES SHOULD YOU BE FOLLOWING 
& MONITORING? 
• INDIVIDUAL JOURNALISTS WORKING ON THE ISSUE (Visual & text - who reports on the issue?)

• PRESS & MEDIA PUBLICATIONS WHICH PUBLISH REGULAR REPORTING ON THE ISSUE

• EXPERTS / ACADEMICS / RESEARCHERS (Any new or prominent studies? What are the main discourses 

surrounding your issue / story?)

• CAMPAIGNERS & ADVOCATES (What are their campaigns / initiatives about?)

• POLITICIANS & POLICY MAKERS (What are they saying? any planned policies?)

• NGOs / NON PROFITS - SMALL & LARGE (national, regional & int. What campaigns or fieldwork?)

• COMMUNITIES (Via Facebook groups / WeChat Circles)

• PUBLIC FIGURES (If relevant)

• FUNDERS & PHILANTHROPISTS (If relevant, could you seek funding/support if you extend into term 3?)

• BRANDS AND COMPANIES (If relevant)

• FINALLY - YOU SHOULD CHECK LATER, IF THERE ARE ‘BEST PRACTICES’ GUIDES AVAILABLE FOR REPORTING 

YOUR TOPIC


TIPS 
1) The trick in the beginning is not to monitor too many sources, otherwise the best sources & 

information will become lost in the chaos. Build sources of information around your specific story and 
areas of interest. That way when you go to monitor your feeds you won’t waste time and get lost. 


2) In case you do follow a lot of people on twitter, twitter lists can help to streamline things - sources can 
be organised into lists around locations, topic or story. 

3) Search #hashtags and Key Words to find sources to monitor, you can do regular searches and 
adjust and improve key words and hashtags as your own focus narrows. Use targeted Key Words and 
relevant hashtags - search for ones that are already in use, don’t just make up random ones yourself. 
You may also want to check out twitters advanced search - where you can search key words and 
hashtags as well as locations, times.


4) Nurture contacts and take your online work offline - In the begging you may just want to observe 
and follow, sometimes favouriting, liking or sharing without commenting. Later you may want to politely 
and professionally interact. Perhaps by asking a quick question to an expert or someone impacted by 
an issue. Later still, you might contact someone to film or interview for your story. People are much 
more likely to respond well to you if they can see that you’ve been following them for a while and 
demonstrate a real interest in their feed and topic. Take your online work offline by meeting up with 
people or going to events. 


https://twitter.com/i/#!/search-advanced


5) You’ll need to verify and check the credibility of your sources of course (This will be taught in the SM 
Week and beyond) 


Exercise  
Spend 30 mins finding sources to monitor for your specific topic idea for Term 2. Place them in the table 
below. (For keywords try synonyms too)


• Find at least one source for each platform. 

• Find at least one expert / academic / researcher who specialises on the story/issue

• Find a journalist or visual journalist who specialises on the story/issue

• Find at least one non-profit who specialises on the story/issue 
• Find at least one community who specialises on the story/issue


Some times a journalist might start with a very specific story idea and through research and reporting place 
it in the wider context. Monitoring sources will build your contextual understanding over time. Other times a 
journalist might start with a big issue and seek a focused story within the issue. Monitoring sources will 
build your contextual understanding and will almost certainly lead you to a narrow and focused story idea. 
Depending on your idea right now you might seek focused story specific sources or you might start more 
broadly monitoring the bigger issue. (Beware of being too wide though!) For example “migration” or 
“education” or the “environment” are probably too wide. Narrow things down a little to “rural education” or 
“migration and labour issues” or “new technology and the environment”.


Once you narrow down your focus, you’ll add some more targeted sources to monitor and follow. You 
should also ‘prune’ things once in a while - maybe you find some sources are not so credible, relevant, 
active or interesting. In that case - just stop following and add other better ones as you come across them. 
Social Media is like a web you’ll find other great sources via your initial ones. You might also follow sources 
on multiple accounts. 


YOUR STORY & ISSUE

Key Words & 
Hashtags

Instagram Twitter Wechcat Facbook Youtube / 
Vimeo

Media / 
Publications



Don’t think you can do all your research and news gathering online though! Getting out and about on your 
feet is just as important!

Here’s an example for the issue Disability issues in China. (I’d need to find a story and focus within the 
issue). But this would help me map the wider contextual issue for my story and perhaps lead me to a 
specific story. Once I narrow down my focus, I would also add more targeted sources to my monitoring and 
following. 


*Please note, the table below is really a quick example. You would want to work much harder developing a 
list of researchers, media, journalist and organisations mostly China specific, but also a few global, 
international. 


DISABILITY ISSUES IN CHINA  (EXAMPLE ONLY - YOU CAN AND SHOULD DO A MUCH BETTER 
JOB)

Key Words & 
Hashtags

Instagram Twitter Wechcat Facbook Youtube / 
Vimeo

Media / 
Publications

General 
Disability / 
China / Disabled / 
Disabilities / 
“Disabled Rights”  
Specific (e.g) + 
Autism / Rural / 
Women 

… @disabilityscoop 
Tweets post an 
impressive amount 
of information on 
news, along with 
great commentary.

SixthTone 
Does some regular 
and decent 
reporting on 
disability issues

… … http://
www.bbc.com/
news/disability

#Disabled 
#Disability 
#Disabilities 
#disabilitychina

@ChinaDisability 
Dedicated to 
improving services 
and quality of life 
for individuals with 
autism with a 
focus of our work 
being in China.

CaiCong 
Chinese disabilities 
& media researcher 
and advocate

http://
www.sixthtone.co
m/search/0/
disability

Wheelchair 
connect through 
the hashtag 
#WheelchairLife 

@radiochiwalker 
Works at a media 
development 
nonprofit. 
Interested in 
disability & 
women's rights, & 
China & sign 
language.

China Disabled 
Persons’ 
Federation (CDPF)

www.zhanglijie.co
m/ 
Photographer + 
former

Editor-in-chief, of 
China Press for 
Persons with 
Disability.

#DisabilityTooWhi
te Is intended to 
push the media 
into telling stories 
of people of colour 
with disabilities.

ChinaVision 英华残
障⼈人教育基

@chinavisioninfo 
UK-based 
organisation 
supporting rights 
for people with 
disabilities in China

http://
www.twothirdsoft
heplanet.com/
about/ 
A SITE BY AND 
FOR THE 
DISABILITY 
COMMUNITY

#AbleismExists 
allows people in 
the community to 
talk about the 
discrimination, 
connect with 
others & educate 
people w/o 
disabilities

@CDSLeeds 
Centre for 
Disability Studies, 
Uni Leeds. 
Interdisciplinary 
network.


#ActuallyAutisticc
ritiques the 
exclusion of 
people who are 
actually autistic in 
conversations 
around autism. 

@ChaoZhang_Chi
na  Associate 
Professor at 
Soochow 
University, PhD at 
Tsinghua.Visiting 
Scholar at UPenn. 
Research interest 
in nonprofit , 
media, disability 
studies


https://twitter.com/disabilityscoop
http://www.bbc.com/news/disability
https://twitter.com/hashtag/disabilitychina?src=hash
https://twitter.com/ChinaDisability
http://www.sixthtone.com/search/0/disability
https://twitter.com/search?q=%23wheelchairlife&src=typd
https://twitter.com/radiochiwalker
http://www.zhanglijie.com/
https://twitter.com/search?src=typd&q=disabilitytoowhite
https://twitter.com/chinavisioninfo
https://twitter.com/chinavisioninfo
http://www.twothirdsoftheplanet.com/about/
https://twitter.com/search?q=ableismexists&src=typd
https://twitter.com/CDSLeeds
https://twitter.com/search?q=%23actuallyautistic&src=typd
https://twitter.com/ChaoZhang_China


Here’s another example, of sources that you might generally monitor for inspiration and to develop your journalism skills 
and knowledge - see the varied mix of sources, visual journalists for inspiration, trusted media sources, researchers and 
organisations. 


*NOTE - If you are a content creator for the media team - you should also make a table for your topic! (hashtag). I’ll be 
asking to see this in Week 2 of Term 2. Platform editors will instead make an audience engagement report. 


By Term 2 you will need to demonstrate the ability to use Social Media to find sources, stories and to follow news. You 
will also be able to research stories and find experts for your story using Social Media 


SHARRON’S FAVOURITE GENERAL INSPIRATIONS (EXAMPLE)

Key Words & 
Hashtags

Instagram people 
& #hashtags  
(Following)

Twitter 
(Following)

Wechcat 
(Following & 
subscriptions 
& ???)

Facbook 
(Following people, 
pages & Joined 
relevant groups)

Youtube / Vimeo 
(Subscribed / 
Following)

#documentary @lynseyaddario 
Photojournalist

SixthTone I-docs.org 
Interactive 
documentaries + 
news

 

Al Jazeera English

@djclarkphoto 
Visual Journalist / 
MM Editor at China 
Daily

@dbandurski 
Researcher / 
Thinker on Chinese 
Media

CGTNOfficial IJNet Forum 
Focus on 
contemporary 

 trends and 
opportunities in 
global media.

The Centre for 
Investigative 
Journalism

@maximduncan 
Visual Journalist

@bbcstories 
Short visual stories 
from the BBC

CNN NPPA Women in 
Visual Journalism 
2017: The Future is 
Female 
Female Journalists 
+ News

The New York 
Times 
& Channel: Times 
Documentaries | 
The New York 
Times 

@unicef_uk 
UN Organisation + 
regular client

@BBCAcademy 
Media Training

Multimedia Week 
Podcast

@multimediaweek 

LastWeekTonight 

@ajplus 
Media

@PearVideo 
Media (Chinese 
video platform)

@Sim Chiyin 
Photographer


DSLR Video 
Shooter

@eyesonchinaproj
ect 
Collective of 
photographers in 
China

@EmilyZFeng 
China FT 
Correspondent

@Benjamin 
Chesterton 
Filmmaker + Photo 
critic


VICE 

@theeconomist 
Media

@UE 
GreenPeaces’ 
journalism platform

Channel 4 News 

@howhweeyoung 
Photojournalist

@Rasmus+Kleis 
Media / Journalism 
researcher

FRONTLINE PBS | 
Official

@magnumphotos 
Photo Agencey

@LamYikFei 
HK photographer

@petebrook 
Photographer

@paulaphoto  
Photojournalist

@worldpressphoto 
Photo and Visual 
Journalism Org

https://www.facebook.com/groups/iDocs/?ref=group_header
https://www.facebook.com/groups/ijnetforum/?ref=group_header
https://www.youtube.com/channel/UCO_oW512vCgedOUsp_hz_cg
https://www.facebook.com/groups/womeninphotojournalism/?ref=group_header
https://www.youtube.com/user/TheNewYorkTimes
https://www.facebook.com/multimediaweek/
https://www.facebook.com/multimediaweek/#
https://www.youtube.com/user/LastWeekTonight
https://www.facebook.com/chiyin.sim
https://www.youtube.com/user/dslrvideoshooter
https://www.facebook.com/benchesterton
https://www.youtube.com/user/vice
https://www.youtube.com/user/Channel4News
https://www.youtube.com/user/PBSfrontline
https://twitter.com/paulaphoto



